





Module VIII: Master’s Thesis

Course 20: Theoretical Study for the Master's Thesis
This course provides an introduction to academic skills, preparing students to write their
master’s thesis at the end of their studies.

Module IX: Specialisation Modules

The specialisation modules each earn 9 ECTS points: one module must be selected for the
EMBA diploma. Each module comprises two to four courses and is not tied to a specific site
—modules are taught in Basel or Brugg, or at an alternative location.

Students can choose from the following specialisation modules:

Entrepreneurship

Entrepreneurship is all about establishing and developing companies. It calls for an ability to

recognise opportunities in the marketplace — customer needs that can be met with innovative

services or novel processes. Entrepreneurs are able to spot openings, establish strategies,
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pends on a solid grasp of business principles and of strategic planning — and on the rigour of
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and his or her pioneering spirit, intuition and determination.

Management Consulting

Management consultants analyse and solve clients) problems by interacting with them as
independent internal or external experts or institutions. The relevant business and consulting
topics are covered from content, process and psychological perspectives. The basics of the
consulting process, methods and tools will be taught, trained and later applied in case studies.
The management consultants» function, tasks, roles and responsibilities will be elaborated.
Communication skills will be an integrated part of this training. Ultimately, participants be-
come competent partners of the management.

Additional specialisation modules are offered in German only. For more information
visit www.fhnw.ch/business/continuing-education/emba
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Essential Information

Practice-Oriented Knowledge Transfer

The core element of the EMBA is its practice-oriented approach to
knowledge transfer. To ensure that the teaching objectives are achieved
effectively, the courses are taught as modules, in half-day, whole-day
and weekend blocks. Further, case studies, individual and group assi-
gnments and role plays are used to stimulate and extend students’ re-
pertoire of social and communication skills. Practical problems and
issues from students’ professional context are actively invoked in the
courses to support the transition from the learning environment to the
domain of practice.

Quality Assurance

The quality of the EMBA is regularly reviewed on the basis of systema-
tic student evaluations, and the results discussed with the Programme
Manager. In this way, studies are constantly optimised and adapted to
changing demands and interests.

Performance Reports

Each module includes at least one performance report. The actual for-
mat (written individual or group assignment, multiple choice test, oral
exam, etc.) of the performance report depends on the topic or issue
being reviewed. Students must pass all performance reports in order
to progress to the master’s thesis phase and, ultimately, to be awarded
the EMBA diploma.

Master’s Thesis

In writing their master’s thesis, students are free to choose a manage-
ment topic related to their own professional experience or interests.
Students are assigned to a member of the EMBA faculty, who reviews
and approves the topic of the master’s thesis. The faculty member su-
pervises the student throughout the process and grades the final thesis.
To qualify for the master’s diploma, the master’s thesis must be graded
at least «adequate». Students complete their master’s thesis in approxi-
mately six months, which equals around 450 hours.
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Diploma

Successful students are awarded a master’s diploma. They are entitled
to bear the title «<Executive Master of Business Administration», which
is recognized by the Swiss Federal authorities. Successful students
also receive a detailed report on their performance in the individual
modules and a diploma supplement which provides information on the
nature and criteria of the study course, and of its status and classifi-
cation in the national university system.

Timetable

Course timetable

— Tuesday  5.00 p.m.-9.00 p.m.
— Wednesday 8.15 a.m. - 4.30 p.m.

Tuition usually takes place on a fortnightly basis. There is no tuition
during school holidays.

Tuition Fee, Terms of Payment and Cancellation

Students are required to pay a tuition fee (for detailed information visit
www.fhnw.ch/business/continuing-education/emba). This covers the
tuition and course materials, but not living expenses, travelling, or the
study visit abroad.

Students may attend more than three of the specialisation courses, in
which case a charge of CHF 1,000 for each additional course is paya-
ble. Once attendance at a particular course is confirmed, a registration
fee of CHF 500 is payable and is added to the total tuition fee. Half of
the tuition fee is billed before the first semester and the balance before
the third semester; the fees are payable within 30 days of the date of
invoice. There is no refund of course fees in the event of a withdrawal
from a course.



A 11 cancellations must be notified in writing to the FHNW and will
be determined according to the date of the postmark. In the event of
withdrawal of the confirmed registration up to eight weeks prior to
the start of the EMBA, the FHNW will retain the registration fee of
CHF 500 as a handling charge. Thereafter and until the start date of
the EMBA, the FHNW will charge 50 percent of the tuition fee unless
a suitable substitute can be found. If a substitute can be found, the
registration fee of CHF 500 will be retained as a handling charge. If
no substitute can be identified by the start of the EMBA, the full cost
of the course is payable.

Students who leave the course prematurely are required to pay the
costs incurred until the date of withdrawal (as a proportion of the ove-
rall costs), plus an additional charge of 50 percent of the remaining fee.

Number of Participants and Potential Changes to the Programme
For reasons of quality assurance, a maximum of 24 students will be
admitted to the EMBA. The Programme Manager reserves the right to
cancel the EMBA or individual specialisation modules if the minimum
cohort (20 in the EMBA, 14 in the specialisation modules) is not rea-
ched. The modules are under constant review. To maintain the high
quality of the EMBA, the Programme Manager reserves the right to
alter the curriculum of individual courses at short notice.
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Conditions of Admission
Prospective students must fulfil the following criteria to be admitted
to the EMBA:

— University degree (university, Federal Institute of Technology
[ETH], university of applied sciences [FH]) or equivalent professi-
onal training

— As arule, a minimum of three years of professional experience after
graduation

— Knowledge of English (Level B2 qualification required, Level C1 re-
commended), proven e.g. through TOEFL

The Programme Manager decides on students’ admission to the EMBA
and on possible exceptions from the above admission conditions. Ad-
mission is allocated on a first come, first served basis. A waiting list
will be kept.

General Terms and Conditions

If not otherwise specified in this prospectus, the general terms and
conditions relating to further education courses at the FHNW apply.
The prospectus may be obtained from the Programme Manager or
viewed on the EMBA website (www.fhnw.ch/business/continuing-
education/emba).



Contact Information

Programme Manager
Dr. J6rg Schmidt

T +41 61 279 17 43

F +41 56 462 43 71
joerg.schmidt@fhnw.ch

Administration Office
Angela Milesi

T +4156 462 42 38

F +41 56 462 43 71
angela.milesi@fhnw.ch

Information and Application
The application form can be downloaded at
www.fhnw.ch/business/continuing-education/emba

Please send filled-in application forms together with copies of all
required documents to the adress given on the form.
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