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To Canada

Christin Schulz 
FHNW School of Business, Switzerland

Studying International Business 
Management on exchange for one 
semester at Capilano University (CapU), 
Vancouver, Canada.

"In the BSc International Business Man-
agement (IBM) programme at home we 
study very hard for one exam at the end 
of the semester. At CapU the grades are 
composed of many group projects and 
assignments. It’s very interesting and 
useful to apply theoretical concepts in 
assignments, but we have to do more 
during the semester. So it’s hard to deliver 
the high quality we are used to in BSc 
IBM as there is so much to do. There are 
midterm and final exams as well at CapU, 
but they need less preparation and are 
easier to pass."

Arrow-Right www.capilanou.ca

Ruedi Nützi, Director FHNW  
School of Business  
Arrow-Right www.fhnw.ch/business
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Dear students, dear readers 

You are holding in your hands the first 
issue of Take-off, our new international 
magazine. I wish you an inspiring read. 
The magazine represents a wide range 
of international activities of the Univer-
sity of Applied Sciences FHNW. Diversity 
and a practical orientation are central 
values of our university: companies and 
societies become fit for the future when 
they integrate rather than exclude others 
and when they work intelligently with a 
wide range of people, information and 
opinions. 

It is the task of knowledge organizations 
such as the School of Business to make 
an impact on society. In this sense, a 
university of applied sciences needs to 
have an orientation towards practice. 
Our international activities are part of 
this practice orientation as we support 
our graduates and our practice partners 
in developing their competitiveness. 

Take-off illustrates knowledge, diversity, 
practice and internationality in an excit-
ing way. I hope you will enjoy this first  
issue and look forward to issues to come. 

North 
America

South 
America

http://www.fhnw.ch/business
https://christinabrun.com
https://www.simonvongunten.com
https://www.polarstern.ch
https://merkurdruck.ch/
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From Belgium

Thomas Van Rompaey 
Karel de Grote-Hoogschool, Antwerpen

Studying International Business 
Management (IBM) in Basel  
for one semester 

"The IBM students are interesting. One 
moment they’re speaking German, the 
next English and then French. I liked 
how we did a group project, all equally 
driving the process even though we 
are all strong characters. We broke the 
task down into subtasks, and worked 
out who clicked with what. The Swiss 
don’t get blinded by emotions. Instead 
of getting into conflict they back up their 
opinions with arguments and get to a 
better conclusion. It was beautiful and 
surprising to see."

Arrow-Right www.kdg.be

To England

Luca Bianco 
FHNW School of Business, Switzerland

Studying Business Administration  
on exchange at Manchester  
Metropolitan University, England

"It was easy to meet like-minded people. 
At the start of the semester the many 
different clubs at the Uni were presented 
and I joined the Bored Society in order 
to meet people from the city. I couldn’t 
get accommodation on campus. But this 
turned out rather well – I was in a house 
share in Salford together with other peo-
ple who were mostly working but there 
was one other student. Getting to Uni 
took 30 minutes on foot – it also took 30 
minutes by bus because the traffic was 
so dense."

Arrow-Right www2.mmu.ac.uk

From France

Kendra Luminuku 
IUT Paris Descartes University

Studying BSc Business Administration 
(International Management) 
in Olten on a one-year exchange

"Unexpectedly, we are treated more like 
adults here and expected to contribute 
our opinions. In one class, where the 
issue of Catalan independence was dis-
cussed, we then moved onto whether 
the Breton, Alsation or Corsican inde-
pendence movements were the same 
and opinions varied greatly. We exchange 
students from France were free to give 
our opinion and not feel judged – the 
whole discussion was constructive and 
non-judgmental."

Arrow-Right www.iut.parisdescartes.fr

www.fhnw.ch/business/

take-off

Arrow-Right

3

Our cooperation with  
over 170 universities around the world. 

Europe

Asia 
Pacific

All Portraits

http://www.fhnw.ch/business/take-off
http://www2.mmu.ac.uk
http://www.fhnw.ch/business/take-off
http://www.fhnw.ch/business/take-off
http://www.fhnw.ch/business/take-off
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exploreASEAN 2019 visited Google 
Singapore as part of their onsite  
seminar, which also included stopovers 
in Indonesia and Vietnam.



connectUS is now in its 11th year. 
The primary goal of the project is 
to broaden future graduates' busi-
ness and intercultural understand-
ing by linking theory with practice. 
The main focus of the project is 
to provide a profound overview of 
the key components of success 
when doing business in the USA, 
Canada and Mexico.

Arrow-Right www.connectus.ch

exploreASEAN, the youngest of 
the four prestigious student  
projects, was launched in 2015 to 
provide an opportunity for selected 
final-year students to gain deeper 
insights into the ASEAN (Associa-
tion of Southeast Asian Nations) 
community and to broaden their 
horizons, plan, organize and lead a 
venture under the motto of "Build-
ing Bridges for Young Talents".

Arrow-Right www.exploreasean.ch

Focus India is a flagship project 
within the University of Applied 
Sciences and Arts Northwestern 
Switzerland. Launched in 2005, it is 
organized by students for students 
in their final year. Through close 
collaboration with industrial part-
ners, Focus India aims to enhance 
skills learned in the academic  
context by delivering an interna-
tional, interdisciplinary and experi-
ential learning opportunity.

Arrow-Right www.focusindia.ch

Insight China was the first of the 
four International Student Projects 
and is now in its 18th year. The 
project strives to provide a plat-
form on which dialogue is encour-
aged, networks are fostered and 
critical thinking is promoted by 
combining relevant theory with  
real-world application to provide  
insights into China’s cultural and 
economic diversity.

Arrow-Right www.insightchina.ch

The International Student Projects are organized by 
students for students. The projects are fully 
integrated into our curriculum with the School of 
Business, ensuring continuity, academic quality  
and managing long-term relationships with sponsors, 
supporters and partners. 

The projects are open to all final year students from  
the Schools of Business, Engineering and Life Sciences 
(plus other FHNW Schools on application) as well as 
international students from our broad network of 
partner universities worldwide. They are guided, mentored 
and supported by faculty at the FHNW School of Busi-
ness. They are continually evolving with an energy that 
comes from the student project teams who are 
selected each year and take responsibility for all opera-
tional management. Sponsorship and support is offered 
by a wide range of businesses and organizations, which 
see the value of students developing entrepreneurial and 
international experience.

Prep week 2019
In February 2019 each project held a one-week prepara-
tory seminar in Switzerland. Numerous experts and 
business leaders shared their knowledge and insights 
to help prepare our students for the second stage,  
the onsite seminars, which took place in March to April 
2019 in China, India, the USA, Canada and the ASEAN 
states (Indonesia, Singapore and Vietnam).

The core aim of the preparatory seminar was to offer 
the participants insight into the business environment 
and the socio-economic, demographic and economic 
challenges faced by the countries they were to visit. 
They were offered a comprehensive introduction to the 
various countries by speakers from industry, embassies, 

trade organizations, chambers of commerce, experts in 
networking and cultural issues, as well as FHNW 
lecturers. This year, among a number of VIP guests, we 
were especially pleased to be able to welcome the 
ambassadors of The People’s Republic of China, India 
and the Republic of Indonesia.

Onsite seminars 2019
During their onsite seminars, the four projects visited  
a number of cities in each country or region.  
Their projects were welcomed by Swiss embassies, 
consulates and swissnex offices in various cities.

connectUS travelled to New York, Los Angeles, Seattle 
and Vancouver to learn about their topic, "From Waste 
to Wealth – how reducing waste and inefficiencies  
help to create environmental, economic and personal 
wealth". They explored clean energy and environmental 
projects and also visited companies such as Google, 
AIG and KPMG.

exploreASEAN travelled to Jakarta, Singapore, Hanoi 
and Ho Chi Minh City to explore their subject "Coopetition" 
with Google, Panalpina, Straumann and ABB as well  
as partner universities.

"enable Accessibility. expand Connectivity. foster Transfer" 
was the topic of the Focus India project, which involved 
visits to Accenture, Cisco, Oerlikon Balzers, Burckhardt 
Compression and other companies in Delhi, Bangalore, 
Cochin, Pune and Mumbai.

Insight China reflected on "40 Years of Opening and 
Reform" in Beijing, Lanzhou, Shanghai, Shenzhen and 
Hong Kong, visiting companies such as ChemChina, 
Kuehne & Nagel, ABB, Blaser Swisslube, Huawei and 
UBS. 
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By students, for students

Developing insights  
into the global economy

OUTBOUND
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Sabine Künzi, Head of the International Office, knows 
why the FHNW School of Business is so popular  
for student exchanges and what it takes to benefit 
as much as possible from a semester or two in 
Switzerland.

What does the International Office actually do for 
exchange students?
The main task of our International Office (IO) is to 
accompany and take good care of exchange students 
during their stay with us. We are supported by the 
Erasmus Student Network (ESN). All exchange  
students are assigned a local student – a buddy – to 
accompany them and help them settle in quickly  
to their new learning environment and culture. The 
exchange students are invited to a welcome dinner,  
a midterm lunch and a farewell dinner.

What academic requirements must exchange 
students meet?
They are obliged to earn at least 15 ECTS credit points 
during their semester at the School of Business.  
This is achieved by successfully completing the courses 
defined in their learning agreements.

What factors influence their decision to study with us?
The high quality of our study programmes and the 
broad range of courses in English are certainly worthy 
of mention. In addition, there is the open intercultural 
atmosphere and the welcoming culture of the FHNW 
School of Business. Finally, financial support is also 
very important. This is provided by means of grants from 
both the Swiss European Mobility Programme and  
the FHNW allowance for non-European students, which 
has been available for two years now. 

What happens before the student exchange?
Our exchange programme offer is communicated to  
our more than 170 partner universities worldwide. 
Students can apply to their university and if they have 
the required qualifications, they will be nominated.  
The IO of the School of Business FHNW then decides 
on admission.

How do students find accommodation?
Accommodation is organized by our Accommodation 
Officer, who is, if necessary, supported by the IO.  
On the Basel campus, this is normally done by the 
Student Housing Association of the University of Basel.

Studying in Switzerland 

"We are always  
here for our students"

Sabine Künzi | Head of the International Office



Facts & figures on student exchange  
A total of 98 exchange students (BSc, undergraduate) are enrolled 
at the FHNW School of Business in the current academic year 
(2018/19). Most stay for one semester, some for two.

Non-EU Male

EU 40

58

61

37

Female

Country Gender

In the spring semester 2019, the FHNW School of Business 
welcomed students from Cyprus and Uruguay for the first time.

Why not study in Switzerland? 

Visit our international office online and get more information 
on our student exchanges.

Arrow-Right www.fhnw.ch/business/exchange-students
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"It's very nice to see how students  
develop personally in a new country. 
They broaden their horizons and  
mostly achieve their academic goals." 

Library, Campus Brugg-Windisch FHNW | The manageable 
size of the campus makes it easy to meet other students 
from Switzerland and abroad. 

What happens during the first few days in the life 
of an incoming student?
The students are normally picked up and welcomed by 
their buddies. There is always an Introductory Day  
on all three campuses. At the beginning of the autumn 
semester we offer our International Welcome Week 
programme with visits to companies, cities, political 
institutions and other places of interest in Switzerland. 
This initial programme is very much appreciated and 
helps students to get to know and better understand 
Switzerland.

Then what happens next?
For the students it’s then a matter of obtaining the credits 
to take home. In the first two weeks, their workload  
is determined according to their learning agreements and 
becomes binding. In addition, the exchange students 
should also be able to enjoy themselves, discover 
Switzerland and make friends for life.

What do the exchange students appreciate most 
about studying at the School of Business FHNW?
First and foremost, there is the dedicated and professional 
support offered by our IO team and by the lecturers 
and programme deans. We're always happy to assist 
our students. We have relatively small classes, enabling 
personal contact with the lecturers and fellow students. 
And then, of course, the scenic beauty and diversity of 
Switzerland, combined with its security and central 
location in Europe. Last but not least, as mentioned 
before, financial support is also very important.

What kinds of difficulties do they face?
Getting used to a foreign culture and learning environ-
ment is not always easy. In addition, life in Switzerland 
is relatively expensive and students have to organize 
themselves well within their budget. As some of the 
classes take place on three different campuses, 
individual timetables can be quite challenging, and the 
students also have to travel frequently.

What highlights do you experience with exchange 
students?
It's very nice to see how students develop personally 
in a new country. They broaden their horizons and 
mostly achieve their academic goals. Lifelong friend-
ships are often formed and they develop a sense  
of connectedness with their host country. 

INBOUND



Interested in launching a career in the AI field? 

Find out more about our Master of Science in  
Business Information Systems.

Arrow-Right www.fhnw.ch/business/msc-bis
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"The combination of machine learning 
and knowledge engineering is a  
very important and promising field  
of application for artificial intelligence."

FOCUS



Professor Dr Knut Hinkelmann and Dr Andreas Martin 
organized a symposium at Stanford University in 
Palo Alto on the subject of innovative approaches 
to machine learning and knowledge engineering. 

Knut and Andreas, it was a great honour that you 
organized the symposium, Combining Machine 
Learning with Knowledge Engineering, at Stanford 
University on March 25, 2019. How did it come 
about?
Knut: We submitted a proposal and were selected. 
It was probably partly because we managed to win 
renowned experts for the Organizing Committee like 
Doug Lenat, who is one of the pioneers in machine 
learning and the CEO of Cycorp, where they built the 
world’s largest knowledge base.

Andreas: And we are very proud that our symposium 
had the largest number of participants of all nine 
symposia held at Stanford University on the topic of 
artificial intelligence.

Organizing a symposium at Stanford University – 
from Switzerland – is probably not that easy.  
You were both co-chairs. How did you manage it? 
Andreas: We were responsible for the scientific pro-
gramme. The Association for the Advancement of Artificial 
Intelligence (AAAI) was in charge of organizing the  
programme at Stanford University. By the way, their 
rooms are located in the History Department.

Knut: What was special about our symposium – in con-
trast to large scientific conferences – is that our sympo-
sium didn't focus on publications, but on the exchange 
and discussion of innovative approaches. The University 
of Applied Sciences FHNW was well represented with a 
total of seven participants – doctoral students, scientific 
staff and professors.

The title of the symposium was Combining Machine 
Learning with Knowledge Engineering.  
What does this mean and what does it have to do 
with artificial intelligence?
Knut: It's about combining machine learning with 
knowledge-based systems. Take self-driving cars as an 
example: the traffic rules that self-driving cars have to 
follow cannot be 'mechanically learned' by the system 
itself, but are a form of knowledge in the form of laws 
and regulations that have to be stipulated and engi-
neered by humans. The same kinds of examples can be 
found in banking, insurance and medical applications.

On the first day you posted about a 'virtual bartender'. 
Should we expect to be served virtually at the bar 
in the future?
Knut: Maybe. This project is about personalized rec-
ommendation processes for different whiskeys for bar 
visitors: which whiskey is best suited to whom?

The symposium was also attended by new graduate 
students from the School of Business FHNW.  
What did it mean to them to make their own contri-
bution to such a renowned event?
Andreas: It was a very formative experience for them 
to experience their own scientific community personally 
and up close, when they previously had only known  
it through publications. That was also the case for me 
when I took part in symposia as a doctoral student.

What will happen next regarding this subject at 
the FHNW School of Business? What will its wider 
relevance be?
Knut: Well, the combination of machine learning and 
knowledge engineering is a very important and  
promising field of application for artificial intelligence. 
In the MSc Business Information Systems programme 
we have a research group that is working on building 
a knowledge base for enterprise knowledge. Holger 
Wache and I both have a PhD in artificial intelligence 
and have been working in this field for years. 
Arrow-Right www.aaai-make.info

Prof. Dr Knut Hinkelmann  
(left)

FHNW School of Business, 
Programme Head for Master of 
Science in Business Information 
Systems, Intelligent Information 
Systems Research Group 

Arrow-Right knut.hinkelmann@fhnw.ch

Dr Andreas Martin  
(right)

FHNW School of Business, 
Lecturer in Information Systems, 
Intelligent Information Systems 
Research Group 

 Arrow-Right andreas.martin@fhnw.ch
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Artificial Intelligence

Machine learning symposium  
at Stanford University



Arrow-Right www.iis.ru.ac.th

The summer school is a two-week programme 
open to Swiss and Colombian students from 
all faculties as well as university employees. 
During two exciting and challenging weeks, 
participants take a deep dive into the world of 
entrepreneurship by developing projects and 
business ideas from all fields of study.

14.7. –  20.7.19 
Summer School at FHNW, Basel

22.7. –  27.7.19  
Summer School at EAFIT, Medellín

Arrow-Right www.fhnw.ch/en/degree-programmes/ 
    business/summer-school-medellin-and-basel

Swiss China  
Update 2019
Innovation partner Switzerland- China: 
reality or illusion? 

China is challenging Europe, the USA 
and Switzerland. Switzerland has main-
tained intensive diplomatic and economic 
contact with the world power China for 
decades. A strategic partnership in the 
field of innovation has existed since 
2016. The occasion will be devoted to the 
question of how this partnership should 
be conceived in concrete terms.

Participants will be provided with the lat-
est facts, practical insights from experts 
and the opportunity for exchange. This 
is a knowledge-sharing and networking 
event for everyone who is interested in 
China and wishes to contribute to the  
development of a genuine win-win partner-
ship between China and Switzerland.

Wednesday, 19 June 2019, 17:00

University of Applied Sciences and 
Arts Northwestern Switzerland FHNW 
School of Business, Campus Olten

Event language: German

Arrow-Right www.fhnw.ch/swiss-china-update
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Ramkhamhaeng University in Bangkok is Thailand's largest 
public university. The Institute of International Studies (IIS)  
offers various English and Chinese programmes. All courses 
are taught by experienced visiting professors and lecturers 
from leading universities overseas, who take turns to come 
and lecture at the IIS. Currently, about 2,200 students have 
enrolled, consisting of both Thai students (35 %) and overseas 
students (65 %) from 74 countries worldwide.

Ramkhamhaeng University

Arrow-Right www.unicam.it

Ten years ago, the FHNW School of Business and the Italian 
Università di Camerino (UNICAM) had their first faculty  
exchange as the result of common research interests and  
collaboration in an EU project. The cooperation was later  
extended with a dual degree: students can supplement their 
MSc in Business Information Systems from the FHNW with 
an MSc in Computer Science from the UNICAM (47 degrees 
to date, 19 students from UNICAM and 28 from the FHNW).

The celebrations for the 10th anniversary took place simultane-
ously in Olten and Camerino on 9 May 2019 and were broad-
casted on video.

Ten years of cooperation with 
the Università di Camerino

NEW PARTNER

NEWS

http://www.fhnw.ch/en/degree-programmes/business/summer-school-medellin-and-basel
http://www.fhnw.ch/en/degree-programmes/business/summer-school-medellin-and-basel
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This English-language programme 
focuses on the latest developments in 
information technology for the medi-
cal and pharmaceutical industries.

Students will acquire knowledge and 
learn methods from the field of IT and 
also develop expertise in biomedical 
data analysis, the application of artificial 
intelligence, visualization technologies, 
the handling of Big Data and related 
economic questions. As an example, we 
investigate the issue of how digitization 
impacts drug development, hospital pro-
cesses and the health sector in general. 
An important point in this regard is per-
sonalized medicine. Our work on digital 
data will also open up further areas such 
as data security, control mechanisms, 
decision-making models and ethical  

aspects. The numerous internships dur-
ing the programme will provide students 
with the opportunity to gain experience 
in the analysis of health data as well as 
in the application and development of 
software in hospitals and the pharma-
ceutical industry. Leading providers from 
the healthcare industry will be actively  
involved in the programme and their 
seminars will address topics that are 
burning issues for industry.

The new master's programme will start 
in autumn 2019 as a partnership between 
the School of Life Sciences and the 
School of Business.   

MSc in Medical Informatics

Arrow-Right www.fhnw.ch/economic-psychology

www.fhnw.ch/business/

take-off
Arrow-Right

All News

NEW MASTER'S PROGRAMME 

The new bachelor's specialization in economic 
psychology complements management education 
at the FHNW with sought-after psychological  
competencies.

Starting in the academic year 2019/20, students of the 
Bachelor of Science (BSc) in Business Administration (in 
German) or International Management (in English) at the 
University of Applied Sciences Northwestern Switzer-
land will be able to choose a new specialization, namely 
economic psychology. It is being offered in cooperation 
with the FHNW School of Applied Psychology. It will 
permit students to expand their management educa-
tion with psychological competencies which are sought 
after by the labour market as well as by the students 
themselves.

The economic psychology specialization will impart 
knowledge about consumer decision-making, the impact 
of advertising and the behaviour of financial markets. 
It is aimed at students who are interested in psycho-
logical topics and who would like to expand their busi-
ness administration education to include these aspects. 
This will open up a future-oriented professional field at 
the interface between economics and psychology, for  
example in the areas of product development and man-
agement, marketing, advertising and market research.

Psychology plays a major role in the economy
Prof Dr Carsten Peuckert, Head of the BSc in Business 
Administration in Olten, emphasizes the importance of 
psychological competencies as an aspect of manage-
ment studies: "Economic decisions are not just made ra-
tionally. Psychology always plays a part too and we have 
to integrate these aspects into management education."

Prof Dr Anne Herrmann, Head of the Institute of Market 
Offerings and Consumer Decisions at the FHNW School 
of Applied Psychology, agrees: "Our projects with enter-
prises show that solving economic problems requires 
basic psychological knowledge provided by business 
economists. This is taught in the field of economic psy-
chology by experts from our institute."

This specialization is highly relevant for the job market 
because it offers a high-value management course that 
provides its graduates with specialist knowledge in eco-
nomic psychology. The economic psychology specializa-
tion is taught by the FHNW School of Applied Psychology. 
The language of instruction is predominantly English.

New specialization in economic psychology

http://www.fhnw.ch/master-medical-informatics
http://www.fhnw.ch/master-medical-informatics
http://www.fhnw.ch/business/take-off
http://www.fhnw.ch/business/take-off
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"2019 is a very important year. Our motto is: step on 
the gas!" Dominik Trost has every reason to be tackling 
this new year with confidence. holo|one, the start-up 
company he founded with business partner Sven 
Brunner, has just announced the launch of sphere,  
an augmented reality solution for business applications. 
Now, before the Swiss market has been conquered, 
the graduate of the BSc in Business Administration 
(International Management) at the School of Business 
FHNW has set himself a new goal: taking holo|one to 
China. holo|one has been awarded 2nd place in a start-up 
competition run by SinoSwiss Holding AG. The prize 
offered to the start-up from Lenzburg is 300 square 
meters of office space in the Technopark in Chongqing. 
As it is not enough just to have a presence in China, 
the young entrepreneurs are also being offered advice, 
for example on legal topics. The main part of the work, 
however, is of course the responsibility of the young 
entrepreneurs themselves. They still have a lot to do. 

Potential and challenges
In addition to its potential, the Chinese market also has 
some challenges in store. "When we attended the 
opening of the Technopark in Chongqing, we were 
greeted with a red carpet. It was like when the teams 
arrive at the Olympic Games. But we quickly noticed 
that many of the online services that we rely on for our 
work are blocked. We were only able to work about  
half as efficiently as in Switzerland." The cultural and 
linguistic hurdles should not be underestimated either. 

That's why holo|one is aiming to hire someone with a 
perfect knowledge of both Chinese and English in order 
to establish a network of partners and distributors 
working out of Chongqing. "This is a great opportunity 
for us," says Dominik. "The market is huge, and China  
is playing a leading role in technology." When holo|one 
was founded, it was already clear that Asia was one  
of the hotspots for technology- driven business applica-
tions. China is also particularly interesting for a start-up 
because the funding there takes place in a different 
dimension than in Switzerland.

Emotional roller coaster
The offices in Chongqing are not yet ready for occupation 
and trips to China do not actually feature in holo|one’s 
planned budget. Despite all these uncertainties, Dominik 
has never regretted his decision to start his own 
business. "You learn something new every day and in 
every situation. But you need strong nerves. Some-
times you get such bad news that you want to shut up 
the shop immediately. And then the next day a new 
possibility opens up, like now with China." It's this 
emotional roller coaster that makes entrepreneurship 
so exciting and attractive. We will follow the future 
path of holo|one with interest and wish the young 
company all the best for the future. 

An FHNW graduate hits the ground running: Dominik Trost is setting 
his sights on market entry to China for holo|one, his new start-up.

Tech start-up expands  
     from Lenzburg to Chongqing

Dominik Trost (right) and Sven 
Brunner (middle) introduce  
themselves at the SinoSwiss
Technopark in Chongqing.

Arrow-Right www.holo-one.com 
Arrow-Right www.sinoswiss-technopark.com

CORPORATE
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Sphere is an augmented reality platform developed  
by holo|one and used by businesses worldwide.  
The cloud-based solution has been proven to increase  
efficiency, reduce errors and ensure quality of  
business processes across a wide range of industries.

"2019 is a very important year.  
Our motto is: step on the gas!"
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Transport specialists from the northern Chinese 
province of Heilongjiang visited Switzerland as part 
of a leadership programme at the University of 
Applied Sciences Northwestern Switzerland FHNW. 
They gained insight into leading Swiss logistics 
and mobility companies.

"If God came to earth, he would work in China and go 
on holiday in Switzerland," said Dong Lingsan, a 
Chinese logistics entrepreneur, laughing heartily. He 
travelled through Switzerland for three weeks as part of 
a delegation of Chinese business people and visited 
state-of-the-art logistics companies. The Chinese 
participants work in the logistics sector and were very 
interested in exchanging ideas with their Swiss 
colleagues. At the same time, China is at least 232 
times larger than Switzerland and transport routes 
have a different meaning there.

In terms of product quality, Chinese manufacturers 
cannot keep pace with Switzerland. However, Swiss 
business people could learn a thing or two from Chinese 
working culture. While his hosts are very hospitable 

and courteous, he feels that they are a touch more 
conservative and much more cautious than his domestic 
partners. Although fewer mistakes are made in 
Switzerland, it also takes longer to bring new products 
to market.

Testing electric scooters
On a visit to Mobility, the Swiss car-sharing provider, 
the Chinese guests were welcomed by Christoph Zeier, 
Head of Business Development. He gave a lecture on 
the corporate concept and the future prospects of the 
cooperative. The logisticians’ interest focused mainly 
on topics related to futuristic technology. A new 
carpooling project was presented – the topic seemed 
familiar to the guests. After the lecture, they were invited 
to test the new Mobility electric scooters outside.

A journey towards the future
As the highlight of the day, the group drove to the 
grounds of the public transport company in the town 
of Zug, where Mobility is currently testing its first 
autonomous vehicle. The small, almost cube-shaped 
bus made its way silently and easily round the corner. 
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The project started about two years ago and is being 
run as a cooperation between Mobility and the transport 
companies in the canton of Zug. The round trip started 
– six people were allowed to ride along at a time.

Although the vehicle could drive autonomously, at the 
moment it still has to be accompanied by a trained 
person. The managers rode across the parking lot at a 
comfortable speed of 7 km/h. 20 km/h would also  
be permitted, although the small bus could drive at a 
maximum speed of 40 km/h.

The logisticians listened to the explanations with great 
interest and also provided fascinating examples from 
their home country, showing videos of self-driving city 
trains. There are currently many projects in China 
involving autonomous vehicles for use in smart cities 
as a long-term goal. In the new port of Shanghai,  
for example, logistics is already largely autonomous. 
The Chinese government strongly promotes innovation 
in this area – here the business people saw a common 
interest of Switzerland and China. However, China is 
much more flexible than Switzerland in the implemen-

tation of such projects, as the bureaucratic hurdles are 
lower and the structures more agile.

Innovative spirit in the blood
Although innovation is also promoted in China, Dong 
Lingsan comments that he noticed the innovative spirit 
of Swiss entrepreneurs in every company he visited. 
Innovation obviously has a long tradition in Switzerland. 
He himself makes every effort to be innovative in his 
company. At present, logistics in China still uses many 
traditional trade routes, but this is constantly changing, 
due to digitalization. As a logistics service provider,  
he operates a digital container-sharing platform to track 
the journey of his freight online in real time using GPS. 
In addition to the innovative spirit of the Swiss, he was 
also positively impressed by the importance of education 
across all employee levels. In China, employees are only 
trained from middle management upwards, if at all. 

"I was impressed by the innovative 
spirit of Swiss entrepreneurs."
Dong Lingsan | Founder of a Chinese container-sharing platform
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Blaser Swisslube is joint partner of all four FHNW 
International Student Projects – Insight China,  
Focus India, connectUS and exploreASEAN.
Employees with a solid education, high initiative 
and intercultural skills are crucial – not just for our 
success, but for the success of our industry and  
Switzerland as a whole.
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