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To Peru

Julian Müller 
FHNW School of Business, Switzerland

Studying International Management 
(part-time) on exchange for one 
semester at Universidad ESAN, Lima 
(Peru).

"As a part-time student, I was lucky that 
my employer gave me unpaid leave. So 
then I could realise my dream – an ex-
change semester in Lima, Peru. Since 
travelling is an integral part of the ex-
change programme at ESAN, I also 
spent several days in the Andes with my 
backpack at an altitude of up to 5,000 
metres above sea level. That was a real 
challenge! At the university in Lima I took 
classes in Economics, Foreign Trade Pol-
icy, IT Management and Latin American 
History. And, of course, I made great 
progress in my Spanish too, because 
nothing works without it in Peru."

Arrow-Right www.ue.edu.pe

Ruedi Nützi, Director  
FHNW School of Business  
Arrow-Right www.fhnw.ch/business
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Dear students, dear readers 

The FHNW School of Business is regard-
ed as an international business school. 
Internationalisation includes an emphasis 
on having a practical orientation as part of 
the export-oriented Swiss economy. For 
this purpose, we cultivate a broad inter-
national network and offer programmes 
entirely in English. We also create op-
portunities for part-time students to gain 
experience through our intensive pro-
grammes.

The dilemma we now face at the School 
of Business is that maintaining our inter-
national relationships involves travelling 
abroad, which in turn puts a strain on the 
environment. We are now thinking care-
fully about how we travel in the light of 
sustainability and climate protection con-
cerns. This means that for journeys of 
less than 600 km we now make a point 
of travelling by train instead of flying. We 
also consistently offset our CO2 emis-
sions from longer trips. And we make 
sure that we only travel when necessary. 
In today's networked world, once we 
know our partners well, we can maintain 
our relationships via Skype or video con-
ferencing. 

This issue of Take-off shows the consid-
erable range of international activities we 
are undertaking. In this spirit, I wish you 
all an inspirational read.

North 
America

South 
America

http://www.fhnw.ch/business
https://christinabrun.com
https://www.polarstern.ch
https://merkurdruck.ch/
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From Vietnam

Thi Kim Ngan Nguyen 
Foreign Trade University Hanoi

Originally on exchange from Foreign 
Trade University in Hanoi. Now complet-
ing BSc in Business Administration. 

"Marketing fascinates me, and especially 
the aspect of sustainability. I have learnt 
so much here, not only in class but also 
by living here with a host family. I’ll be 
honest, when I first saw how my hosts 
were separating types of rubbish I was 
shocked, I had experienced nothing like 
this. When we went hiking in the woods, 
they would pick up not only their own 
rubbish but any other rubbish they found 
and take it home with them. I think we 
in Vietnam are still developing in this as-
pect and when I return after completing 
my degree, my ambition is to get a job 
within sustainable marketing develop-
ment."

Arrow-Right english.ftu.edu.vn

To China

Antonio Bozic 
FHNW School of Business, Switzerland

Studying Business Information 
Systems on exchange for one 
semester at Beijing Foreign Stud-
ies University (BFSU, China).

"I was accommodated on the campus 
of the BFSU in Beijing with 3,000 ex-
change students. The teaching and 
campus language was English. I got by 
in the city with a few standard phrases 
in Chinese. I studied subjects such as 
Doing Business in China, Strategic Man-
agement and Corporate Finance. Online 
communication with lecturers was via 
WeChat and I had to be ready to answer 
questions until late in the evening. The 
exchange semester was a personal de-
velopment for me – and I improved my 
English at the same time."

Arrow-Right global.bfsu.edu.cn

To Cyprus

Johanna Baum 
FHNW School of Business, Switzerland

Studying International Business 
Management on exchange for one 
semester at the European University 
Cyprus (EUC) in Nicosia.

"The atmosphere was very personal at 
the EUC. The classes were small and the 
professors were really warm and friend-
ly. They even joined us at break times for 
coffee. My favourite assignment was in 
the Leadership class. We read the theo-
ries and then wrote a 1500-word essay 
about a family member or friend who 
shows leadership characteristics, good 
or bad. I also enjoyed the focus on emo-
tions in the Interpersonal Communica-
tion class. People could share personally 
on the subject if they wanted to and I 
was motivated to give my opinion too. 
Back home I don’t speak up that often 
in class."

Arrow-Right www.euc.ac.cy
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Our cooperation with  
over 190 universities around the world.

Europe

Africa
Asia 
Pacific

www.fhnw.ch/business/

take-off
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The summer school 2020 will be open for a maximum of 30  
participants (15 EAFIT, 15 FHNW)

Arrow-Right www.fhnw.ch/business/summer-school-medellin-basel
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Nineteen students of BSc International Business Mana-
gement travelled to Cardiff, Wales in October 2019 
for “The Cardiff Week”, a study trip with a focus on 
sociology, media and sports management. The course 
is run by Tim Lewis, who now lives in his native Wales, 
having previously lectured on the BSc International 
Business Management course.

The Cardiff Week highlights how marketing campaigns 
need to be sympathetic to the culture they are aimed 
at. Also considered is the cultural significance of sport 
in Wales and the professional status of the Welsh 
language.

The students produced and presented their own sports 
marketing campaign aimed at increasing the status of 
ice hockey in Wales – a sporting landscape otherwise 
dominated by rugby and football.

The October programme included visits to Cardiff Castle 
and the 75,000 seat Principality Stadium, followed by 
tea with the Lord Mayor of Cardiff. 

The Cardiff Week in Wales

Summer school  
in Medellín and Basel
The summer school is a two-week programme open to 
Swiss and Colombian students from all faculties as 
well as university employees. During two exciting and 
challenging weeks, participants take a deep dive into 
the world of entrepreneurship by developing projects 
and business ideas from all fields of study, attending 
courses, visiting different organisations, discovering 
local culture and expanding relevant networks with 
people from Colombia and Switzerland. The course 
combines profit, non-profit and sustainable projects  
at the same time.

Intensive Programmes

International knowledge  
 and skills in just two weeks

Whether in Vietnam, Wales, Colombia or Switzerland – intensive  
programmes of the FHNW School of Business offer students  
the opportunity to increase their employability and benefit personally, 
as a result of their international knowledge and skills.

OUTBOUND
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The SEED programme
Twenty students from Switzerland, Vietnam, Malaysia, 
and the Philippines participated last summer in the 
SEED programme. They spent ten days working in and 
around Sa Dec in Dong Thap Province in Vietnam,  
developing entrepreneurial business models for villagers 
and pitching them in a competition to the local govern-
ment. Carolina Füglister’s team won the competition, 
as she explains below.

Interview with Carolina Füglister,  
Swiss bachelor’s student of International Management in Brugg

Tell us about the business model designed  
by your team
We designed a travel agency platform offering a 360° 
travel experience for baby boomers. The travel agency 
will organise home stays in authentic small hotels 
where the owner lives too. Transport will be available 
throughout the stay, and motorbikes and emergency 
assistance too. We presented around 25 optional fun 
activities, from mud fishing and going to the market 
with a local person to teaching En glish or French in 
return for Vietnamese lessons.

What is innovative about your concept?
The innovative part is the idea of creating a platform with 
the marketing and research costs shared by all the 
network partners, that is, the homestay owners, transport 
companies and the people offering the activities. The 
travel agency will provide the after-sales service and 
marketing via social media. It will also research new 
trends and help grow the business. The government was 
excited about our concept because it doesn’t need 
much start-up capital and will break even in three years. 
They will provide office space and training in English 
and in hospitality skills for local people. 

What did you learn from your SEED experience?
I learned a lot about working in a different culture.  
Our team came from Switzerland, the Philippines and 
Vietnam. Our Vietnamese facilitator regularly checked 
our team’s ideas with the local government. This 
dynamic with facilitators working closely with the 
authorities was a new experience for me and really good 
to know for the future.

The SEED programme in 2020 
When: 21 July – 1 August 2020  
Location: Sa Dec, a provincial city in Dong Thap Province, Vietnam  
Format: seminar, workshop, site visits and team work.  
Target group: 20 Swiss and ASEAN students, staff and lecturers
Credit points: 5 ECTS credit points for FHNW students 

Arrow-Right www.fhnw.ch/business/seed
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Studying in Switzerland

An international welcome

Internationalisation is one of the main focuses of 
the FHNW because we believe that professional and 
cultural exchange is mutually beneficial. We look 
back at some of the events that have taken place 
for our international students and delegations  
from abroad. 

Studying abroad is an exciting, enriching and often 
life-changing experience. But it can also be a challenging 
one to start with, until you identify and understand  
the cultural particularities of the host culture. This is 
why the FHNW School of Business organises an 
International Welcome Week each year to give new 
students a proper introduction to Switzerland – one that 
goes beyond cheese and chocolate.

This semester, we were pleased to welcome 65 exchange 
students in this programme from around 20 countries 
around the world at bachelor's and master's level, 
studying for a semester at the FHNW Schools of Archi-
tecture, Art and Design, Business, Education, Music, 
Psychology, Social Work or Technology in Basel, Brugg, 
Muttenz or Olten. A week of activities and events 
aimed to provide the students with impressions of 
different social, political and economic aspects of 
Switzerland. The various meetings and visits also 
offered a chance to network.

Swiss dos and don’ts
Why are shops closed on Sundays? What is all this 
recycling about? Do the Swiss really follow the rules  
to the letter? Some Swiss habits may indeed seem 

strange until you understand the reasoning behind 
them. In intercultural workshops, the students learned 
more about the dos and don’ts in Switzerland and got 
to taste some Swiss specialities (again, beyond 
chocolate and cheese). Such workshops not only aim 
to help students interact effectively with their fellow 
students from around the world, but also to continue to 
develop their intercultural competence in their future 
international collaboration.

Swiss politics was worth exploring, too. A representative 
of the Federal Department of Foreign Affairs presented 
Switzerland's somewhat particular political system, 
including the fact that Switzerland doesn't have a prime 
minister and that the executive power is shared by 
seven federal councillors. After a visit to the Swiss 
State Secretariat for Education, Research and Innovation, 
the students had the opportunity to visit the Swiss 
Parliament building and even to observe a live Parlia-
mentary debate. Afterwards, two politicians took some 
time to answer questions.

Energy, pharmaceuticals, art and hiking
Another interesting trip was the visit to Gösgen nuclear 
power station, which included a multi-media exhibition 
and a guided tour, explaining the energy supply in 
Switzerland. A trip to Basel offered an introduction to 
art with a visit to the museum of the internationally 
recognised Swiss painter and sculptor Jean Tinguely.  
It was designed by the equally famous Ticinese 
architect Mario Botta, and is located in the Solitude 
Park by the Rhine, one of the major European rivers. 

INBOUND



Summer school  
in Switzerland
Every year, the BSwiss International Busi-
ness Summer School brings together 
young people from all around the world 
who want to gain insights into Swiss 
business practices and learn how Swiss 
strate gies can be applied in an international 
business environment. The two-week 
programme includes lectures, classes 
and group work as well as company vis-
its, where the students can experience 
Swiss business and innovation culture 
first-hand. A cultural programme also 
gives them the chance to explore Swit-
zerland and get to know urban hot spots 
as well as the beauty of the surrounding 
landscape. 

Arrow-Right www.fhnw.ch/business/summer-school

Visit of Singapore 
Institute of  
Technology
A delegation of four members of the 
senior management at the Singapore 
Institute of Technology (SIT) visited the 
FHNW on 23 September 2019. SIT is the 
only University of Applied Sciences in 
Singapore. The delegation’s aim was to 
become acquainted with the FHNW and, 
in particular, to experience how the focus 
on practice is implemented. In this regard, 
the Swiss education system was present-
ed and discussed.

Arrow-Right www.singaporetech.edu.sg

Vice President  
of Vietnam  
visits FHNW
The FHNW had the honour to receive 
a high-ranking government delegation 
from Vietnam last July, led by H.E. Mrs 
Dang Ngoc Thinh, Vice President of 
Vietnam. Switzerland was one of the first 
European countries to establish diplo-
matic relations with Vietnam in 1971. The 
Vice President surprised the audience by 
speaking extensively about the life of the 
first female Swiss lawyer, Emilie Kempin-
Spyri, describing her as an important 
role model. She also emphasised that 
education and gender equality were top 
priorities in Vietnam. The FHNW School 
of Business has for years maintained 
intensive relations with educational insti-
tutions in Vietnam, such as the Foreign 
Trade University and the University of 
Economics Ho Chi Minh City.

From Olten to the rest of Switzerland
The FHNW School of Business benefits  
from its central location in the city of Olten.

Brugg-Windisch

7

ACTIVITIES

The trip to Basel also gave the students an impression 
of the well-known pharmaceutical companies based 
there, with a visit to Novartis. 

The focus on learning was balanced with leisure 
activities. A scenic boat trip on the river Aare took the 
students to Berne to see the famous bears in the 
capital city. And here the international students 
experienced hiking, the favourite hobby of the Swiss. 
The panoramic view from the Castle of Olten, dating 
from around 1260, is probably an image the students 
won’t quickly forget. To complete the International 
Welcome Week, a party organised by the Erasmus 
Student Network (ESN) offered a great opportunity  
to meet other FHNW students and get to know each 
other better. 

So although most students probably hadn't heard of 
the town of Olten before coming to Switzerland,  
this week showed that the headquarters of the FHNW 
School of Business are located in a central town 
offering proximity to a stunning natural environment 
with a variety of outdoor sports and leisure activities,  
as well as access to shops and entertainment either 
locally or in the main Swiss cities 30 minutes away. We 
hope the students will be able to benefit – professionally 
as well as personally – from their stay here and will 
return home with memories of an unforgettable 
experience.

Berne

Lucerne

34 min

30 min

26 min

24 min

Zurich

Basel

Olten

2h 5 min

Geneva

Arrow-Right www.fhnw.ch/en/degree-programmes



New challenges

Traditional shipping companies are facing 
new challenges set by regulators. As  
of this year, they have had to reduce their 
sulphur oxide emissions from 3.5% to 
0.5%. They should also aim to halve their 
greenhouse gases by 2050. 

The rotating Flettner rotors use wind 
power and the so-called Magnus effect 
to reduce fuel consumption by 10 to 15 %.

Dr Jörg Wombacher

FHNW School of Business, 
Lecturer in BSc International Business 
Management 

Arrow-Right joerg.wombacher@fhnw.ch
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Maritime trade and climate change

Setting sail – a study trip casts off

FHNW School of Business offered 21 students the 
opportunity to gain experience of international 
maritime trade within the framework of a context 
module. 

The one-week study trip kicked off with a visit to Port 
of Switzerland in Basel, followed by visits to ports in 
Hamburg and Kiel, the Hapag Lloyd shipping company, 
the German Naval Yard shipyard, the German Climate 
Computing Centre and other organisations. This module 
led by Dr Jörg Wombacher provided a fascinating 
overview of the most important players in global 
maritime trade.

The group experienced first-hand what it means to 
transport goods from Switzerland around the world and 
vice versa. They also critically examined concrete 
examples of the complexity of globalisation and its 
effects on individuals, the economy, society and the 
environment.

Particular attention was paid to the climate simulations 
of the German Climate Research Centre in Hamburg, 
which give cause for concern, in particular with regard 
to the devastating consequences of the increasing 
acidification of the oceans. This information has led to 
plans to focus more on climate change, sustainability, 
environmental economics and environmental psycholo-
gy in the trinational BSc International Business Man-
agement programme.

"I was already aware that  
global warming was far advanced,  

but not to what extent.  
It really surprises me  

that there are still people  
who don't want to believe it."

Florian Barben | BSc Business Administration 

Interview with Dr Jörg Wombacher,  
project manager and lecturer in empirical 
methods and business analytics.

How did you come up with the idea of “Setting Sail”, 
the maritime trade project?
When I was in the German navy, I met military and civilian 
sailors from around the world, and noticed that we  
had a lot in common, that we were literally “in the same 
boat”. In addition, I’ve always loved the sea and  
wanted to combine a sea-related topic with my work 
for the FHNW School of Business in Switzerland.

What are the benefits of a study trip like this?
Student projects like this give us the opportunity to  
get to know our students better and experience some-
thing memorable together. This project is based  
around Hamburg, and we travel there by train, but it is 
very international, covering many aspects of global trade.

What did you learn from the project this year?
It really sank in that the whole ecosystem is very fragile 
and we need to rethink our consumption patterns.  
Just a simple act like buying a t-shirt uses up the 
world’s resources and puts a strain on nature. Just look 
at water consumption for example. Around 2,700 litres 
of water are needed to produce just one t-shirt. Then 
there is the fuel used for ships, aircraft and vans trans-
porting goods around the world. Many people are not 
even remotely aware of what happens after they click 
“buy” on Amazon or elsewhere. I hope this project is a 
small contribution to change that.

How will the project influence the content  
of the BSc International Business Management 
Programme (IBM)?
One important change we plan to implement is to have 
more projects like this with a focus on internationalisation 
and sustainability. One example is that our lecturer 
Frank Grimberg will be visiting vineyards in Alsace with 
students to see how climate change is affecting the 
vines. This is an important issue for young people and 
there is an additional benefit to seeing and experiencing 
the changes, not just talking about them in class.

FOCUS



In 2018, more than 40,000 merchant vessels  
transported over 10.7 billion tonnes of goods 
across the world's oceans. Growth forecasts  
assume that these figures will have doubled  
by 2030.

As an export nation, Switzerland depends on 
well-functioning sea routes. In Basel alone,  
20 million tonnes of goods are handled every 
year by around 18,000 people and with a value 
of over CHF 3 billion. Many multinational compa-
nies control the global flow of their goods out of 
Switzerland.

Over 90 % of global trade is conducted by sea. 
Traditional shipping is a vast industry and a major 
polluter – responsible for about 2.5 % of global 
carbon emissions.

90%

20302018

2.5%

20,000,000
Tonnes

3 Bn.
Francs

18,000
People

9



Arrow-Right www.ies.edu/management 

Arrow-Right www.toogoodtogo.ch
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Twelve MBA students from IES Management College and  
Research Centre (IES MCRC) in Mumbai, India visited the 
FHNW in Basel in August 2019 for the third year in a row. 
They took classes on internationalisation strategies in the MBA  
programme of the FHNW School of Business and met local 
MBA students. The Indian students also visited Novartis,  
Mammut and the BLKB cantonal bank. On the final day, they 
gave group presentations to a panel on what they had learned 
during their visits.

MBA students from Mumbai 
visit the FHNW

Arrow-Right www.globalinnovationindex.org

Arrow-Right www.fhnw.ch/swiss-asian-mba

Switzerland remains the uncontested champion of innovation, 
leading the pack in a United Nations innovation ranking for the 
ninth year in a row. The feat is a testament to its political stabil-
ity and the high-quality business environment, according to the 
Global Innovation Index. 

The ranking examines the competitiveness of 129 countries 
on the basis of 80 detailed metrics. It is produced jointly by 
the United Nations World Intellectual Property Organization 
(WIPO), the INSEAD business school and the SC Johnson Col-
lege of Business at Cornell.  

Switzerland has topped the list every year since 2011. This year 
it is followed by Sweden, the United States, the Netherlands, 
the United Kingdom, Finland, Denmark, Singapore and Israel – 
a newcomer to the top ten.

Eric Zhai is one of the first students in the new Swiss-Asian 
MBA programme. The blended learning approach combines on-
line sessions with four residential weeks in Switzerland, China, 
Indonesia and Malaysia. 

Switzerland consistently 
leads the pack  
on global innovation

The FHNW campus restaurant in Olten 
is collaborating with Too Good To Go to 
save unsold food and to fight against 
food waste. They sell leftover meals to 
a lower price and are therefore contrib-
uting to fight against food waste. An 
estimated 2.3 million tonnes of food are 
thrown away every year in Switzerland. 
The danish Start-up is acting in 14 euro-
pean countries so far and has saved over 
30 millions of meals. Download the app 
and become a food waste warrior! 

The app that 
fights against 
food waste

NEWS

"With the Swiss-Asian MBA  
I get the best of two worlds:  
an international diploma based 
on Swiss quality standards  
combined with in-depth knowl-
edge of the Asian markets."
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Arrow-Right www.bergli.ch

Arrow-Right www.fhnw.ch/study-im

New book presents Swiss ways of thinking and 
behaving 

In ‘The New Beyond Chocolate – Understanding Swiss 
Culture’ FHNW lecturer Margaret Oertig-Davidson pre-
sents Swiss cultural values as described by local peo-
ple and incomers to Switzerland. The book shares their 
stories and insights, showing how Swiss people think 
and behave in different situations - at work or university, 
in their neighbourhoods and friendship groups or when 
travelling abroad.

Topics addressed include ritual greetings, loose and tight 
time, talking personally, emotional expression, criticism, 
tips for job seekers, attitudes to bosses, consensus at 
work and the challenge of learning Swiss German.

The New  
Beyond Chocolate –  
Understanding Swiss 
Culture

Twenty years ago, the pioneering English-language study 
programme International Management started in Olten 
with 11 students. Today, 560 students are enrolled and 
preparing for a globalised work environment at the FHNW 
campuses Brugg-Windisch and Olten.

Inspired by globalisation and the Bologna reform
The current Bachelor of Science in Business Administration (In-
ternational Management) programme began in 1999 to address 
the trend towards globalisation and – inspired by the Bologna 
reform – to put the idea of student mobility into practice. This 
required classes taught in English, a wide and specific network 
of partner universities and lecturers with the right profile: they 
needed to have a scientific background as well as practical in-
ternational experience and excellent English-language skills. 
When the study programme started, the eurozone was just 
being created. Now, in 2020, globalisation has become a fact. 
“In today’s business world, internationalisation is a must,” em-
phasised Prof Dr Crispino Bergamaschi, President of FHNW, in 
his welcome address.

International expertise put into practice
Students not only gain international management knowledge, 
but also the skills to apply it in a global environment. There 
are numerous opportunities for international experience, for 
instance exchange semesters, summer schools, short-term 
internships with international companies and intensive pro-
grammes such as the FHNW School of Business’s flagship 
student projects Insight China, Focus India, connectUs and ex-
ploreASEAN. After a thorough preparatory seminar, these pro-
grammes take students on an intensive two-week study tour of 
the respective countries.

Constant innovation is a must
New ideas and perspectives are regularly considered for the 
degree programme. “Constant renewal is inherent in the pro-
gramme – new modules, new forms of study, new perspec-
tives,” says Prof Dr Antje Leukens, head of the programme 
at FHNW Campus Brugg-Windisch. In the future, students will 
increasingly tackle subjects such as sustainability in a digital 
world, lifelong learning and applying knowledge and building 
networks in an international context. “Global awareness and 
regular reflective experiences in an international environment 
lead to a better understanding of yourself and others. This is 
an important requirement for demanding managerial positions, 
especially in an international setting,” explains Prof Dr Anya 
Nikoulina, head of the programme at FHNW Campus Olten.

Celebrating 20 years  
of the International  
Management programme

www.fhnw.ch/business/

take-off
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With mycamper.ch, camper owners have an easy way 
to put their recreational vehicles (RVs) online and make 
them accessible to other camping lovers. As a renter,  
it will only take you a few clicks to find a suitable camper 
and book it for your own trip. The motto is “from  
campers for campers”. The over 850 vehicles listed on 
MyCamper include a converted fire truck, a cool van  
and a classic caravan. The RVs, which are picked up 
directly from their owners, are located across the 
various regions of Switzerland. In this way, the renters 
benefit from a local offer of vehicles. Company founder 
Michele Matt came up with the idea for the "Airbnb on 
wheels" during a relaxed dinner on a camping holiday  
in Sardinia. He rents out his own VW bus on the 
platform. He likes to share “his Charly” with other travel 
enthusiasts, so that his freedom-loving van can be 
driven instead of just rusting in the garage. Exactly this 
is the fate suffered by the majority of the approximately 
100,000 privately-owned RVs in Switzerland. They 
stand around unused in the garage for 90 % of the year. 
In contrast to campers, however, maintenance costs 
don’t stand still, but have to keep being paid. 

Camper sharing is now a way to solve this problem:  
the vehicle’s downtime is reduced and the owner of 
the vehicle can compensate for the fixed costs and 
earn additional income. But it is not only the owners 
who benefit from the sharing concept, renters benefit 
too. The general population can enjoy inexpensive 
camping holidays in original RVs without having to buy 
their own vehicle. At the same time, sharing is one of 
the ways in which the environment can be protected. 
By increasing the use of available campers, excessive 
consumption is reduced. This saves valuable resources 
and encourages a conscious approach to nature.

Arrow-Right www.mycamper.ch

MyCamper

Switzerland’s camper-sharing platform: 
 camper rental made easy

Founded by two alumni of the FHNW School of Business,  
MyCamper is a dynamic young start-up that has been operating  
Switzerland's largest camper sharing platform since 2015. 

CORPORATE
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Michele Matt and Mirjam Affolter, two alumni of the 
FHNW School of Business, founded the successful 
camper-sharing platform Mycamper.ch, also known 
as "Airbnb on wheels", in 2015. We asked Mirjam  
a few questions.

Parallel to the founding phase of your start-up,  
you were studying for a degree in business  
administration at the FHNW School of Business. 
Could you use what you learned there?
My studies definitely made a difference, mainly because 
I was studying part-time while working. The transfer 
to practice is automatic and you can immediately apply 
the theory you’ve learned to your start-up. 

What tips would you give to students who would 
like to start a business later?
Get your start-up going during your studies. This is the 
best time to start something on the side. You are 
surrounded by experts so if you need help, you can ask 
questions as you go along. In addition, the pressure to 
build something new is much lower than after graduation. 
So, start as early as possible and just try it out.

How did your appearance on the TV show  
The Lion's Den with well-known investors influence 
your start-up?
Very positively. Immediately after the show, we were able 
to acquire a huge number of new camper owners who 
had heard about us. So we grew nicely on the supply side. 
And our media presence also increased significantly 
after the show. 

Were you already an enthusiastic camper before 
the founding of MyCamper?
I used to go to campsites with my family. The campers 
came later and now I’ve bought my own bus.

You are planning to expand to Scandinavia.  
How far are you with that?
This market has a lot of potential for us. We already 
hired a country manager in Sweden and are live with a 
minimum viable product (MVP).

CAREER GOAL 

"Customer happiness manager"
Mirjam Affolter | Customer Happiness Officer

MyCamper

Switzerland’s camper-sharing platform: 
 camper rental made easy



MBA alumnus 

Manuel Wieland 
Aegerter & Bosshardt AG 
Project Leader

Manuel Wieland completed the MBA 
FHNW Cross-Cultural Leadership / Ed-
inburgh Business School while working 
full-time in Basel as a project engineer 
with Aegerter and Bosshardt AG. He ap-
preciated being able to study locally in 
English and speeded up the learning pro-
cess by flying to Edinburgh for an inten-
sive course in accounting. His master’s 
thesis focused on how to implement a 
new strategy for his company’s general 
contracting and project management di-
vision. “It was like planning to run a mar-
athon for the first time. From no training 
to an impressive performance in almost 
no time.” His thesis recommendations 
included an action plan and making the 
strategy and related processes clear to all.

Arrow-Right www.fhnw.ch/business/mba
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Bandung 
IndonesiaSwitzerland has an excellent reputation 

for creating quality products, as does its 
education system. The FHNW School of 
Business is launching a new MBA pro-
gramme called the Swiss-Asian MBA. 
The target group is primarily (but not 
exclusively) executives and experts of 
Swiss companies and their subsidiaries 
in Asia. The regional focus is Asia, which 
is reflected in the case study selection. 
The content emphasises contemporary 
management issues like innovation, digi-
talisation and entrepreneurship.

The programme comes in a blended 
format, which means that online study 
modules are combined with residen-
tial weeks where the participants meet 
in person. There are four residential 
weeks, namely, in Basel (Switzerland), 
Kuala Lumpur (Malaysia), Bandung (In-
donesia) and Shenzhen (China). The 
programme will last for two years and 
costs CHF 19,000 excluding travel costs 
to residential weeks. The programme is 
one of a kind. Simple online programmes 
lack the personal touch. After all, a study 
programme should also enlarge a partici-
pant’s network through personal contact 
with peers. Traditional face-to-face pro-

grammes are often too rigid and do not 
allow participants to work at the same 
time.

The Swiss-Asian MBA follows the 
flipped classroom concept whereby 
content is delivered online and residen-
tial weeks are used for interaction such 
as team work and company visits. The 
MBA faculty aims to facilitate intensive 
exchange not only with the students but 
also with their companies. This is not 
only to support retention; ideally, compa-
nies will use the MBA to work on some 
of their current challenges.

Swiss-Asian MBA –  
a flipped classroom concept

The project "Remote monitoring of 
patients after complex heart surgery 
– rescue lives" of the Federal Center 
of Cardiovascular Surgery, Russia was 
nominated for the KlinikAward 2019 in 
Berlin in October 2019. We congratulate 
the Heart Clinic in Astrakhan on this suc-
cess and look forward to continuing to 
support it as a continuing education part-
ner in the field of innovative patient care.

The aim of remote monitoring is to use 
online surveys to monitor and analyse 
the health status of operated heart pa-
tients who live in remote areas, and – if 
necessary – propose suitable measures. 
This can be life-saving in Russia, which 
is a vast country, and represents a sig-

nificant qualitative improvement in the 
post-operative care of heart patients.

The FHNW School of Business has been 
offering various continuing education 
programmes to Russian health centres 
for the last 10 years (CAS Management 
in Medical Units, CAS Leadership in 
Health Care, DAS Health Care Manage-
ment for Russian Health Care Practition-
ers). These are based on the value-based 
healthcare model of Harvard Business 
School and on examples from renowned 
clinics such as the Mayo Clinic, Cleve-
land Clinic and Martini Clinic.

Russian health project is honoured

Arrow-Right www.kongress-klinikmarketing.org 

Arrow-Right www.fhnw.ch/swiss-asian-mba

Programme manager:  
Prof Dr Rolf-Dieter Reineke  
rolfdieter.reineke@fhnw.ch 
Start: Enrolment at any time 
Duration: 24 months,  
including master’s thesis
Language: English
Locations: Online programme with 
residential weeks in Basel (Switzerland), 
Bandung (Indonesia), Shenzhen (China), 
Kuala Lumpur (Malaysia)

Basel
Switzerland

Kuala Lumpur 
Malaysia

Shenzhen 
China

CONTINUING  
EDUCATION



From China

Miaomiao Wang

Researcher at FHNW China Centre and studying 
for an MSc in International Management

"Chinese people typically do plan their future, but 
remain very flexible and willing to adapt. This 
has repeatedly served me well. Twelve years 
ago I was starting at the Qingdao University of 
Technology – and next I could do the final year of 
International Management to complete the 3+1 
degree. My parents and I thought a break might 
be good to reflect and rest before doing a mas-
ter's degree, but subsequently I was accepted at 
the University of Lugano and was able to contin-
ue without a gap year. However, it took 1½ years 
before I could finally return to China and see my 
family after my first time abroad. Meanwhile, I 
had become familiar with life here and grateful 
for the opportunity to work at the School of Busi-
ness to enrich my international experience. In ad-
dition, I am a DBA Candidate at the International 
University of Monaco. I didn’t really plan all this, 
but took the opportunities that came along with 
both hands."

Arrow-Right www.fhnw.ch/business/msc-im
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A chatbot powered by artificial in-
telligence (AI) is being developed by 
the FHNW School of Business to train 
and advise future frontline health 
workers in Nigeria on the subject of 
HIV/AIDS.

The educational chatbot is being de-
veloped by Khan Sidra Masood, a stu-
dent on the MSc Business Informa-
tion Systems (BIS) programme, under 
the supervision of Dr Andreas Martin 
and Dr Christoph Pimmer. The bot will 
train students in HIV/AIDS treatment 
and stimulate their subject interest via 
WhatsApp. In contrast to human teach-
ers, the bot can chat with many health 
professional students simultaneously.  

Christoph Pimmer sees it as a major 
advance that chatbots can now learn 
from user interactions and that they are 
getting better at sounding natural, using 
everyday language. This project is just 
one example of what AI can achieve us-
ing a chatbot and the two lecturers are 
expanding this strand of work. “The big-
ger picture is that we are developing in-
telligent tutors to support people in their 
daily learning and problem solving,” says 
Christoph. “They are much more knowl-
edgeable than we are on particular sub-
jects and are changing how we obtain 
knowledge and interact with computa-
tional devices. This will permeate all of 
our life spheres, from formal education 
to informal and lifelong learning.”

Intelligent chatbot trains  
future health workers in treating  
people with HIV/AIDS

 Arrow-Right www.fhnw.ch/en/people/franz-barjak

Developments in our key competence 
area Strategy & Competitiveness: our 
school’s cooperation with the Harvard 
Network of Michael Porter could be fur-
ther extended in 2019. Professors Tina 
Haisch and Franz Barjak took over the 
coordination of the Microeconomics of 
Competitiveness European Chapter on 
1 May and will continue to perform this 
task until 30 April 2020.

They organised the annual convention for 
the nearly 50 European member univer-

sities, and coordinate the efforts to set 
up joint research initiatives and stimulate 
lecturer exchange. The convention on 12 
and 13 September 2019 in Olten brought 
together researchers from different Eu-
ropean countries and Swiss practitioners 
in the field of regional development and 
economic promotion, who presented ex-
amples of their most recent work.

Cooperation with Harvard Network  
of Michael Porter Extended

 Arrow-Right www.fhnw.ch/en/people/christoph-pimmer
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Blaser Swisslube is joint partner of all four FHNW 
International Student Projects – Insight China,  
Focus India, connectUS and exploreASEAN.
Employees with a solid education, high initiative 
and intercultural skills are crucial – not just for our 
success, but for the success of our industry and  
Switzerland as a whole.
 

blaser.com/jobs

Take off 
with us.


